Dear Consumer 


As part of the Departmen- 
tal Consumer Representation 
Plans, which were mailed to you 
as a supplement to the Dec. 1 
issue of CONSUMER NEws, 
President Ford has directed me 
& Secretaries & heads of Fed- 
eral agencies to conduct public 
meetings to explain the plans & 
to hear your comments. These 
meetings will be in the following 
cities: Chicago, Jan. 13; Kansas 
City, Jan. 14; Boston, Jan. 16; 
Atlanta, Jan. 19; Houston, Jan. 
21; Philadelphia, Jan. 23; Den- 
ver, Jan. 26; San Francisco, 
Jan. 29; and Los Angeles, Jan. 
30. 

I have arranged for all 
CONSUMER NEWS subscribers 
to receive an invitation to at- 
tend one of the meetings. Your 
invitation will give you the time 
& other details of the meeting 
nearest you. 


Sincerely, 


Measuring up 


One out of 5 American adults lacks 
the skills & knowledge needed to func- 
tion effectively in today’s mar- 
ketplace. This was the finding of a 
4-year investigation of adult functional 
competency just released by Office of 
Education (OE). 


According to the Adult Perform- 
ance Level study, adults encounter 
great difficulty in the area of consumer 
economics. Skills required for compe- 
tence in consumer economics include 
the ability to count & convert cur- 
rency, convert weights & measures & 
do simple arithmetic. 

The report revealed that: 

e Almost 30% of the popu- 
lation—or nearly 35 million American 
consumers—perform consumer 
economic problems with difficulty. 

e Approximately a third of the 
population—or 39 million adults—are 
functional but not proficient in dealing 
with such basic life problems as money 
management, comparison shopping, 
figuring sales & income taxes & figur- 
ing how to tip for services. 

@ Another 29 million adults can 
barely perform basic consumer 
economic problems. 

@ Persons 60 to 65 years old do 
least well in achieving the higher func- 
tional levels while those 30 to 39 years 
old score highest. 


Using this information OE’s Adult 
Education Division will incorporate 
the study’s findings into planning fu- 
ture education programs. 
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Consumer education 

Fact: According to a nationwide survey released last summer by the Na- 
tional Assessment of Educational Progress, over 34,000 17-year-olds & 4,200 
adults were unable to use basic math principles—such as figuring fractions or 
computing percents—to cope with their economic problems. 

Fact: A survey of financial consultants conducted by Office of Consumer 
Affairs found that money management problems are not limited to low income 
consumers but reach into the middle & higher income brackets. 

Fact: The Adult Functional Competency study, which examined how con- 
sumers use educational skills to deal with the everyday needs of life—such as 
job-hunting or shopping—found that 20% of American adults function with 
difficulty & another 34% are not proficient. 


These studies of consumer competency point to a common conclusion: 
Most consumers lack the educational tools necessary to make reasoned plan- 
ning & buying decisions. To provide consumers with these skills, President 
Ford in a recent statement defined a new “consumer right” that the Federal 
Government should guarantee: the right to consumer education. He said: “It is 
my earnest hope that consumer education will become an integral part of regu- 
lar school instruction, community services & educational programs for people 
out of school. Only in this way can we ensure that consumers have the assist- 
ance necessary to plan & use their resources to their maximum poten- 
ewe 


To insure this new consumer right, the Office of Consumer Education 
(part of the Office of Education) has just published proposed regulations for a 
funding program that would bring consumer education to persons at all age & 
educational levels. Under the proposed Consumer’s Education Program, 
school systems, universities & colleges, state & local education agencies & 
other public & private organizations would be able to get grants & contracts to 
expand consumer education activities in the schools & in the communities. The 
program would fund the following kinds of projects: 


1. Model community education projects to provide consumer education to 
people not served by the regular school system. 

2. Short-term training programs to prepare teachers to plan & implement 
consumer education courses. 

3. Programs for special groups of consumers, including Indians, low- 
income consumers, senior citizens & consumers with a limited English- 
speaking ability. 


The program would also provide funds to develop & distribute new con- 


sumer education materials & to establish resource centers in consumer educa- 
tion. 


Although the publication of these proposed regulations is just the first 
step in a series of informal procedures that must be taken before funds can be 
awarded, $3.1 million has already been appropriated for the program. OCE 
officials expect that final regulations will be issued in the spring. For more 
information about the program or how to apply for a contract, contact the 
Office of Consumer Education, Washington, DC 20202 (telephone: 202-245- 
0636). 





Recalls 


SLEEP AIDS—Food & Drug 
Administration (FDA) announces re- 
call of all outstanding stocks of 
Sominex 2, an OTC (nonprescription) 
sleep aid. Manufactured by J.B. Wil- 
liams Co. Ine., New York. Distribu- 
tion was nationwide. According to 
FDA, Sominex 2 contains a prescrip- 
tion drug, diphenhydramine, which 
under the Federal Food & Drug Law 
may not be sold directly to consumers 
without medical supervision. Ap- 
proved labeling for diphenhydramine 
as a prescription drug warns that it 
should not be used with alcohol—or 
other central nervous depressants— 
during pregnancy or nursing or used 
by people with asthma, narrow-angle 
glaucoma or other diseases. Sominex 2 
does not contain these types of warn- 
ing labels nor was Sominex 2 placed in 
packages with safety closures with a 
warning about accidental swallowing 
by children. 

TIRES—National Highway Traf- 

fic Safety Administration (NHTSA) 
announces recall of certain wide 8.75- 
16.5, 8 ply rated blackwall tires with 
serial identification numbers 
HXXKMBN385, HXXKMBN395, 
HXXKMBN405, HXXKMBN415, 
HXXMBN425. Manufactured by the 
Dayton Tire & Rubber Co., Dayton. 
About 800 of the tires are Dayton 
Thorobred Duaload Super E.M.T. 
tires. About 700 are Duralon Double 
Duty Highway Tires. Both types of 
tires are used for light trucks. Accord- 
ing to Dayton, tires are being recalled 
because of “insufficient curing,” which 
could cause tread separation. 
What to do: If your tire identification 
serial numbers correspond to one of 
the above numbers, contact your 
nearest Duralon tire distributor to 
confirm identification &, if necessary, 
get a replacement. You may also con- 
tact NHTSA for more recall informa- 
tion. Write: National Highway Traffic 
Safety Administration, Washington, 
DC 20590, or call: 800-424-0123 (in 
Washington, DC, call: 426-0123). 

PIMIENTOS—Food & Drug 
Administration (FDA) announces re- 
call of all lots of Roland Whole Red 
Pimientos. Manufactured by Jose 
Maria Garcia Gomariz, Murcia, Spain. 
Distribution was nationwide. Labels 
on all cans have a foreign registry 
number: R.E. 26.206. According to 
FDA, these pimientos are being re- 
called for failure to control acidity in 
the canning process that may pose a 
potential for bacterial growth. 


e ANTACID—Food & Drug Ad- 
ministration (FDA) announces recall 
of 33 50-gallon (189 liters) batches of 
Marblen Liquid Antacid, unflavored & 
peach-apricot flavor, lot numbers 
4107162 through 5087280. Usually 
packed in 12-ounce (355 milliliters) & 
one pint (473 milliliters) bottles. Man- 
ufactured & recalled by Fleming & 
Co., St. Louis, MO. Distribution was 
nationwide. Recalled because of bacte- 
rial contamination. 
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Consumerism ‘75 


The new year is just around the corner and soon 1975 will be memory. For consumers, 1975 
can be remembered as a year in which some major consumer laws were enacted or implemented & 
other important consumer actions were taken by both the courts & the Executive Branch. The 
following is a review of these 1975 consumer actions. 


New consumer laws 


e WARRANTIES—New legislation was signed by President Ford in January requiring 
manufacturers to explain what is—& is not—included in product warranties. Under the new law, 
warranties are not mandatory for consumer products, but if an item does carry a warranty, it 
must meet certain minimum standards for disclosure & performance. For example, all written 
warranties must disclose their terms & conditions in simple language. The new law also sets up 
procedures to help consumers resolve complaints informally & inexpensively & also contains 
built-in remedies to handle the unresolvable disputes. Under the law, if a consumer suffers loss 
resulting from a deceptive warranty, he or she can sue in Federal or state court. Also, consumer 
class-action suits are allowed if they meet certain conditions. 


Warranty legislation will go into effect when Federal Trade Commission (FTC) issues new 
regulations to implement the law. FTC is in the process of developing these regulations now. 


e TAXES—Asa result of the Tax Reduction Act of 1975, enacted in March, consumers at all 
income levels have & will continue to see changes in their personal budget figures. In addition to 
tax rebates & changes in standard deductions for 1975 returns (these are not necessarily perma- 
nent measures), the law provides for child care deductions & new tax breaks for consumers who 
buy new homes under certain conditions, set up individual pension plans, hire welfare recipients 
or are low-income workers. Since many of the law’s provisions are open to interpretation & 
change, you should contact your local IRS office for the most up-to-date information. 


e WATER —Although signed into law in December 1974, the major effort to implement the 
Safe Drinking Water Act occurred in 1975. During this year, Environmental Protection Agency 
(EPA) worked to establish minimum standards & regulations that will limit contami- 
nants in public drinking water. The proposed regulations [CONSUMER REGISTER: Sept. 1] em- 
phasize the role of the states & Federal Government in implementing the water standards. When 
all of the comments received on the proposals are digested, EPA will issue final regulations. 


e REAL ESTATE—In June, a consumer law went into effect to help home buyers who use 
Federal backed mortgages. Under the Real Estate Settlement Procedures Act, mortgage lend- 
ers must disclose in advance of the sale the settlement costs both buyer & seller will incur. 
Further, the law requires that, to supply this information, lenders must use a uniform settlement 
statement prepared by Housing & Urban Development Dept. (HUD) that itemizes most of the 
changes & must also give prospective home buyers a special HUD booklet that explains settle- 


ment costs. Law also prohibits sellers from specifying the title company; this right of choice now 
belongs to consumers. 


e HOUSING—On July 2, President Ford signed into law the Emergency Housing Act of 
1975, which extends the deadline for getting Federal assistance to pay for repairs to correct 
safety defects in Federal insured houses. Under the law, consumers can file defect claims until 
March 22, 1976, to correct defects in houses insured by Federal Housing Administration (FHA) 
that threaten the life or safety of consumers & their families. To find out if you are eligible for 
this program, write Single-Family Program Staff, Housing & Urban Development Dept., 
Washington, DC 20410. 


e PRIVACY—To safeguard individuals from misuse of Federal records, the Privacy Act 
went into effect on Sept. 27. This new law gives individuals right of access to information on file 
about them & the right to have inaccurate data corrected. In addition, the law restricts the use of 
Social Security numbers for identification & prohibits Federal agencies from selling their mailing 
lists unless authorized by law. 


@ CREDIT BILLING—On Oct. 28, the Fair Credit Billing Act went into effect to help con- 
sumers resolve credit billing disputes & eliminate certain practices that are considered unfair to 
consumers. Law gives consumers several new rights [CONSUMER NEws: Oct. 15], including: (1) 
right to have a billing dispute acknowledged within 30 days after you notify the company & 
resolved within 90 days. During this period, you do not have to pay the disputed amount; (2) right 
to refuse to pay for a defective product on your credit card bill as long as you first tried “in good 
faith” to resolve the problem with the merchant; (3) right to receive prompt “credit” on your 
bank card account if you returned an item that you charged. 


@ EQUAL CREDIT—To correct many of the problems women & divorced or separated con- 
sumers have experienced in getting credit, the Equal Credit Opportunity Act became law on Oct. 
28 to prohibit creditors from applying different standards in granting credit. Under the new law, 
all creditors are restricted from imposing new conditions on the basis of sex or marital status, & 
they cannot terminate credit or impose new considerations on consumers who become separated, 
divorced or widowed [CONSUMER NEws: Oct. 15]. 


e SENIOR CITIZENS—On Nov. 28, President Ford signed into law the Older Americans 
Amendments of 1975. Under these amendments, Federal agencies have been directed to set up 
special programs for the elderly including employment programs to foster part-time work for 
unemployed low-income senior citizens. The law also prohibits age discrimination in employment 
& provides that regulations be implemented to ban this practice. 
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Agency regulations & proposals 


e APPLIANCE EFFICIENCY—Responding to a directive issued by President Ford that 
energy use of appliances be reduced 20% by 1980, Commerce Dept. started a voluntary program 
for appliance efficiency. Complementing this initiative, National Bureau of Standards (NBS) 
devoted much of 1975 to the development of specifications for energy efficiency labeling for re- 
frigerators & water heaters & will develop similar energy efficiency labeling programs for 
clothes washers & dryers, dishwashers, television sets, ranges & ovens. 


@e PRESCRIPTION DRUGS—Federal Trade Commission (FTC) took action in 1975 to lift 
the bans on price advertising for prescription drugs. FTC issued a proposed trade regulation rule 
to allow price advertising by drug stores. If the rule becomes effective, it will override any 
non-Federal law or regulation that prohibits price disclosures. At present, most states have laws 
or regulations that restrict prescription drug price advertising. 


e AIRLINES—In line with President Ford’s call for regulatory reform, Civil Aeronautics 
Board (CAB) maze a proposal to let airlines experiment with deregulation on a limited scale. 
Although the proposal received criticism from several Federal Government agencies as well as 
the industry, CAB brought the issue of airline deregulation into the open. Presently, however, 
no action has been taken on the CAB proposal. 


e HEARING AIDS—To give hearing aid users new protection, Federal Trade Commission 
(FTC) issued a proposed trade regulation rule to regulate the industry’s practices. Under the 
rule, consumers would have the right to cancel a hearing aid purchase within 30 days. Rule would 
also require that certain information be disclosed to consumers, including the fact that many 
persons with hearing loss will not receive any significant benefit from the use of any hearing aid. 


e IUDs—To give women more birth control information, Food & Drug Administration 
(FDA) proposed new labeling requirements for intrauterine devices (IUDs). Under the proposal, 
a brochure especially written for potential users of IUDs would have to be given to women by 
their doctor—in advance of insertion of the IUD—to explain the pros & cons of the device, its 
effectiveness & precautions to be taken. The proposal is still under consideration by the agency. 


e FUNERALS—Following a 2-year investigation of the $2 billion-a-year funeral industry, 
Federal Trade Commission (FTC) proposed a trade regulation rule to supervise the way funer- 
als are sold. Under the proposed regulation, funeral directors would be required to furnish con- 
sumers with an itemized price list for services & merchandise & to give customers a memoran- 
dum at the time funeral arrangements are made that records the items selected. The regulation 
would also prohibit funeral directors from engaging in such activities as picking up or embalming 
corpses without the permission of the family, which FTC believes are unfair practices. 


@ RENT—To help provide homes for low-income families, Housing & Urban Development 
Dept. (HUD) developed a new program which uses Federal funds to subsidize part of the con- 
sumer’s rent. The program is to help people whose income is well below the average for a “hous- 
ing market area” as set by HUD. Under it, consumers who qualify can receive subsidies of up to 
85% of their rent from HUD [CONSUMER NEws: Oct. 1). 


e MILES PER GALLON (MPG)—On Oct. 15, Federal Trade Commission (FTC) 
guidelines went into effect to help consumers better evaluate fuel economy claims in advertising. 
Under the guides—which will remain in effect until FTC can develop more comprehensive 
rules—wherever an advertiser makes a fuel economy claim for a car, the ad must disclose EPA’s 
“city” as well as “highway” gas mileage numbers for the car & information about the engine size, 
transmission type, fuel system, optional equipment & other factors about the car that would 
affect fuel economy. 


e MAIL ORDERS—After several years of investigating consumer problems with mail or- 
ders, Federal Trade Commission (FTC) has issued a trade regulation rule requiring mail order 
firms to fill orders within 30 days or offer consumers their money back. The new FTC rule will go 
into effect Feb. 2, 1976. 

e MORTGAGES—To help families now priced out of the new home market, Housing & 
Urban Development Dept. (HUD) has reactivated a program to subsidize mortgages for low & 
moderate-income consumers. For consumers who qualify, HUD will make direct cash subsidy 
payments to reduce mortgage interest costs to as low as 5% [CONSUMER NEws: Nov. 1]. 


e DRAINED WEIGHT—Responding to a petition (of almost 2 years ago) prepared by Con- 
sumers Union, Food & Drug Administration (FDA) has issued a proposal to require the drained 
weight (amount of solid food in the can) on labels of canned fruits & vegetables. FDA is also 


proposing to set minimum amounts of solid food that must be contained in most canned fruits & 
vegetables. 


e CREDIT LOANS—To give consumers new rights when buying merchandise under in- 
stallment contracts, Federal Trade Commission (FTC) issued a trade regulation rule that will 
limit the use of the “holder-in-due course doctrine.” The new rule, which goes into effect May 14, 
1976, requires sellers to insert a specific notice in any installment contract that preserves the 
consumer's rights if the item was not delivered or the service not performed. Under holder-in- 


due course, consumers still had to pay the “holder” of the contract even if there were problems; 
now this is no longer the case. 


e NATURAL GAS—To help get natural gas to areas where it is in short supply, Federal 
Power Commission (F PC) has instituted 2 emergency procedures: (1) It is allowing interstate 
pipeline companies to buy from intrastate (non-regulated) sources for a 60-day period & (2) FPC 
is allowing manufacturers who need gas in the industrial process to buy the gas directly from the 
intrastate source. In both cases, FPC is not regulating the price paid for gas. 

(Continued on back page) 
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e The American Council of Con- 
sumer Interests & the Conference of 
Consumer Organizations have de- 
veloped a new internship program for 
students interested in consumer af- 
fairs. The National Consumer Affairs 
Internship Program (NCAIP) will be 
administered by the Community Serv- 
ices Center, University of Arizona 
Continuing Education Division, Tuc- 
son, AZ, in cooperation with the Insti- 
tute of Community Services, Edinboro 
State College, PA. The first group of 
interns will be selected for service in 
summer or fall 1976. For more infor- 
mation, contact: Dr. Gurrin Shields, 
Director, Community Services, 522 N. 
Tucson Blvd., Tucson, AZ 85716 (tele- 
phone: 602-884-2945). 


@ Consumer’ Federation of 
America will hold its Consumer As- 
sembly '76 at the Statler Hilton Hotel, 
Washington, DC, Jan. 21-24. This 
year’s meeting will be a bipartisan 
forum in which some Presidential can- 
didates may detail their consumer 
platforms. The conference will also 
offer special workshops for state & 
local consumer advocates on such top- 
ies as reforming utility rates, fund 
raising techniques & developing com- 
munity consumer organizations. For 
more information, write: Consumer 
Federation of America, 1012 14th St. 
NW, Washington, DC 20005. 


FTC & hair 


Federal Trade Commission 
(FTC) has taken steps to insure that 
consumers who use hair straighteners 
& conditioners are aware of the health 
hazards involved. 


In one instance, FTC accepted a 
consent order from 3 manufacturers of 
hair straighteners for black consum- 
ers, requiring the manufacturers to in- 
clude a health hazard warning in their 
advertising & packaging. Under the 
consent order, the companies— 
Johnson Products Co. Inc., Chicago; 
The Perma-Strate Co;, Memphis; & 
Soft Sheen Co. Inc., Chicago—have 
agreed to put the following statement 
in their advertising: “Warning: Follow 
directions carefully to avoid skin & 
scalp irritations, hair breakage & eye 
injury. 


Ina related matter, FTC accepted 
a consent order prohibiting Lustrasilk 
Corporation of America Inc., St. Louis 
Park, MN, from misrepresenting that 
its hair conditioners are safe. Order 
requires Lustrasilk to disclose that its 
product may cause skin irritation & to 
suggest that consumers do their own 
skin patch test before using the prod- 
uct. 


In both cases, the consent orders are 
for settlement purposes only & are not an 
admission by the companies involved that 
they violated the law. 
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Home canning © list 


of the estimated 6 
mi! mn ; who canned food 
this jea:, you should check each jar to 
avoid eating any spoiled or contami- 
nated food. Agriculture Dept. 
suggests: 


£ wy . 
' O'l are 


™ Examine each jar closely. A bulge 
or leak means that the seal is broken & 
the food is spoiled. Discard it. 


When opening the jar, check for 
spurting liquid, off odor or mold— 
these things indicate spoilage. Food 
that appears too soft or mushy may 
also be spoiled. Destroy this food so 
that your family & your pets do not in- 
advertently eat some of it. 


Even if all looks well, don’t taste 
home-canned foods right out of the jar. 
Bring vegetables to a rolling boil, then 
cover & cook for at least 10 minutes. 
Boil meats & poultry covered for 20 
minutes. Heating usually makes any 
odor of spoilage more evident. 


According to Agriculture, storing 
properly canned foed in a cool, dry 
place will help retain good eating qual- 
ity. Agriculture warns that consumers 
should take extra care during the holi- 
day season to avoid contamination of 
food through careless handling. Keep 
hot food hot & cold food cold & wash all 
utensils & dishes thoroughly after con- 
tact with raw food. 
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(Continued) 


Supreme Court decisions 


e UTILITIES—The Supreme Court ruled on a utility case—Jackson vs. Metropolitan Edison 
Co.—that is of significance to consumers, especially those with a low or fixed income. The court 
ruled that if a consumer has not paid his utility bill, the utility company may cut off his service 
without notifying him. Plaintiff had claimed that under the “due process” guarantee in the Con- 
stitution, he should have been notified & granted a hearing before service was terminated. The 
court’s decision stated that “due process” was not violated because the utility was not an agency 
of government, even though it is regulated by the state. 


@¢ COMMUTER TAX—In Austin vs. New Hampshire, the Supreme Court ruled that New 
Hampshire’s tax on earnings of workers commuting to the state is unconstitutional. Reasoning 
was that commuting workers were being treated unfairly because New Hampshire does not re- 
quire its own residents to pay a comparable income tax. 


e GARNISHMENT—The Supreme Court struck down a Georgia law that allows a creditor 
to seize by garnishment a delinquent debtor’s property without giving the debtor an early hear- 
ing at which the creditor would have to show “probable cause” for garnishment. In the case of 
North Georgia Finishing Inc. vs. Di-Chem Inc., the court stated that the Georgia law failed to 
provide debtors with the “due process” protections guaranteed under the Constitution. 


¢ UNEMPLOYED PARENTS—The Supreme Court ruled that an unemployed parent can- 
not be forced to accept unemployment insurance benefits at the expense of losing welfare pay- 
ments under the dependent children program. In Philbrook vs. Glodgett, the court said that an 
unemployed parent has the option of choosing between either unemployment benefits or welfare 
payments. 


e LAWYERS’ FEES—In Goldfarlo vs. Virginia, the Supreme Court ruled that minimum 


fee schedules charged by lawyers for certain legal transactions violate the price-fixing prohibi- 
tions of the antitrust laws. 


e LEGAL COSTS—The Supreme Court, in the case of Alyeska Pipeline Service Co. vs. 
Wilderness Society, ruled that Congress—not the Federal courts—is to decide whether the vic- 
torious parties in civil cases should be reimbursed for their legal costs by the losing side. 
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